We are witnessing a paradigm shift regarding the theatrologist's position in the Romanian theatre environment. While, until recently, theatrology meant cultural journalism, this definition is no longer sufficient or attractive for secondary school graduates. Romania's higher education offer has changed increasingly in the last years, in the attempt to keep up with the requirements of the labour market; the solution was provided by the area of cultural management. Every last faculty in this sector covers the new direction of study and research. This article seeks to investigate the existing educational offers, which should allow an understanding and a new complete image of the theatrologist in Romania; in our opinion, this image will have an increasing impact on the national theatre community, shaped, of course, by the new directions of study.
Introduction. Cultural Management Schools in Romania
On the hundredth year since Romania's Great Union, theatrologists find themselves in the midst of change. While, until not so long ago, theatrology meant mainly theatrical/cultural journalism, the study of the history of theatre, theatrical aesthetics or the theory of theatre, etc., now, we are seeing a divergence of the Romanian universities' theatre studies sections from these long-established directions of study, toward the study of cultural management. From the simple need of recalibration of the theatre studies curriculum in line with the labour market requirements, in the beginning of the 2000s (the years of the first introduction of cultural management as study matter), at present, "cultural management" is a direction of study in itself; moreover, it is prevailing in the Romanian faculties of this sector, as we are about to see hereinafter. The product, i.e. the theatrologist-cultural manager, also fights for the definition of his/her own position, identity in the homebased dramatic landscape. He/she is not seen as "adequately ripe" to be able to take over de facto the management of theatre or culture institutions which continue to be dominated by the image of artist-managers, charismatic personalities enjoying nation-or region-wide appreciation. Nevertheless, the market shows that he/she finds his/her place both in the state institutions and in the private/independent ones. In our opinion, his/her becoming is one of the factors that will influence increasingly more Romania's theatrical environment, as he/she already does in Europe.
This paper is, first of all, an attempt to map the educational offer in Romania, in relation to the study of cultural management (we use this phrase with its broadly accepted meaning, and not restrictively, like a thematic umbrella enclosing various related, core or specialized disciplines, such as cultural marketing, cultural policies, publicity, etc.).
As mentioned in the opening paragraph, as a relatively new discipline, which entered the permanent curriculum of the specialisation Theatrology/Theatre Studies at the beginning of the 2000s, cultural management continues to raise classification issues because of its specific interdisciplinarity. In Romania and in other European countries (Germany, UK, France, for a few examples from the West, but also in Serbia and Poland for the East of Europe), as well as in the USA education system, this discipline is subject to vocational artistic education rather than to economic studies, as one might believe when considering the "management" component of the official name. Despite the fact that, in the West, the discipline has found its path and is an active sector of research and professional practice, in Romania its growth is still in progress and it is studied every year by theatrology students. The number of specialty studies and publications on this topic has increased considerably in the last five years, as indicated by the high interest shown by the Romanian epistemic community in this field of research.
Operating methodology
This study is part of a wider work seeking to find and describe the cultural management and marketing practices in Romania from the beginning of the 2000s until now. Therefore, training schools are key to the mapping of the cultural management procedures across the country. The bibliographical study required for the research task is rather general and it includes titles in the literature published in the country and abroad. However, the primary sources that were used in the writing of this article are the education plans of the theatrology sections in the country's faculties of theatre, the standards and materials regulating Romania's vocational education, and which are available online either on the site of the Ministry of National Education, or on the site of the National Register of Higher Education Qualifications. For a complete comparative and descriptive study, we have conducted a brief interview with Prof. PhD Aurelian Bălăiță (George Enescu National University of Arts, Iași), professor in the "youngest" section of theatrology/cultural management in the country, which was launched in the fall of 2017. The questionnaire tries to find answers to several fundamental (in our opinion) questions, such as "What made you abandon the bachelor-level Theatrology-Cultural Journalism study direction? Is this change part of a wider reform of the faculty?" or "How was the curriculum created for the new sections of Cultural Management (BA and MA)? Which are the disciplines of concern and why? Did you have a curriculum model on which you worked for your educational offer?" We believe that the answers do more than describe the unique position of the George Enescu National University of Arts of Iași; they are valid for the whole Romanian vocational education system. We will cite in the paper the answers we received.
Last but not least, we applied in this study our teaching experience in the Faculty of Theatre and Film of the Babeș-Bolyai University. Since we are part of the higher education system, we are able to paint a straightforward picture of the investigated phenomenon.
 A brief introduction to the educational offer of cultural management in Romania In Romania, there are now two study directions for the theatrology specialisation: theatrical journalism and cultural management. The five theatrology sections in the country have followed one of the two directions, creating the educational offer and the curriculum plans according to this choice. In reality, however, a rigorous classification is difficult because, most of the times, the name of the specialisation is ambiguous. For example, on the official site of presentation of the theatrology section in UNATC (Ion Luca Caragiale University of Theatre and Film Art), we find the name Theatrology (cultural management, theatrical journalism), or, at UAT (Târgu Mureș University of Arts), there is only the name Theatrology, without any additional description. Nevertheless, we will try to make this classification based on our empirical knowledge about this specific academic community in the country, as follows: Following an analysis of the curriculum plans for each specialisation, we have found that, at present, regardless of the study programme title, the study of cultural management and of related matters is in all the educational offers, in different shares. In the table below, we indicate the names of the studied subject matters, the type of the subject matter and the allocated number of hours, which will allow the comparison and assessment of the various approaches of the faculties in Romania. The comparative reading and analysis also revealed that, in the case of the cultural journalism sections, the share of hours (or disciplines) under the cultural management umbrella is approximately the same with the one of the hours (or disciplines) under cultural journalism. In our opinion, this is an interesting observation, because, despite the current tendency of renaming and rethinking the "theatrology" curriculum, the "traditional" approach of the specialisation has not been abandoned, but the "new" dimension of the management has been added.
Another observation relates to the share of core disciplines in the structures of the educational offers. The "theatrological" dimension is steadfast in all the examined cases. There is no situation where the mandatory disciplines "History of World and Romanian Theatre", "Spectacology" ("Performance Studies"), "Drama Theory", etc. are missing. Not even in the Cultural Management section of Sibiu, i.e. the section known as the one with the strongest focus on the study of cultural management. Accreditation standards require a share of approximately 30% of the subjects fundamental to the study domain, which leaves little room in the case of specialty disciplines. Please note that we had access to the curriculum plans for the study years 2013-2017. Curriculum plans are undergoing constant changes; therefore, the following synthesis should be seen as an indicative and provisional one. Regarding the educational offer of UNATC, the specialisation Theatrology-Cultural Management, Theatrical Journalism-this is a combined structure, where the distinction is operated based on optional packages; students may opt either for the theatrical journalism packages, or for the cultural management direction. As for the specialisations at the Cluj-Napoca FTF, Tg. Mureș UAT, we can see a predominance of the courses in the sector of cultural management concentrated in the last year of Bachelor level studies. Regarding the number of physical hours assigned to said subjects, there is a balance, with insignificant differences among the above-mentioned educational offers.
Things are different at ULBS Sibiu and at the George Enescu National University of Arts. Most of the specialty courses are mandatory and fundamental, and students start to study the subjects in the first semester of the education cycle. There is a continuance of the course throughout the education cycle, some of them being studied for a duration of two years, such as "Cultural management".
The students who opt to continue their theatrology studies generally have a choice between two main directions of specialisation in the master's level: dramatic writing or artistic agency (management). The Faculty of Theatre in the Bucharest UNATC is conducting the following master's level programmes: Dramatic writing (although it is included in the stage directing department) and Theatrology-Cultural management and marketing. The same two-master's level structure can also be seen in the Târgu Mureș Faculty of Theatre; one of Dramatic Writing and another one of Artistic Management. In Sibiu, there is only one master's level called Theory and practice of cultural institution and event management. The Faculty of Theatre and Television of Cluj-Napoca has a master's module called Performing arts and film, targeting both the theatre studies specialists and the directors or actors. In Iași, according to Prof. PhD Aurelian Bălăiță, "in 2018, the master's programme Artistic management and entrepreneurship saw its first class of graduates, so it started in 2015. There are two teaching languages, English and Romanian, for the faculty's international opening both to potential students from abroad and to Romanian students, offering them the opportunity to create communication bridges or to teach, later, anywhere in the world." In fact, the Iași faculty is the only one offering two teaching languages, which proves that "internationality" is an increasingly more important objective for the contemporary graduate.
Additional to the available higher education offer, the Institute of Cultural Research and Training, sponsored by the Ministry of Culture, organises cultural management courses accredited and recognized by the Ministry of Education. One of the main reasons of this offer is the following case:
In article 45 of the Government Emergency ordinance (OUG) 189/2008 on the management of the public institutions of culture, the following aspects are mentioned:
 Within one year as of the signing of the management contract, the main credit release authority is required to ensure the participation of the managers in the management certification courses specifically organised by the Centre for Professional Training in Culture, an institution subject to the Ministry of Culture, Cults and National Heritage.  The expenses incurred with the participation in the courses described at para. (1): travel, accommodation and per diem, as well as the cost of the management courses are paid by the authority and are included in the budget of the public institution of culture. Since the specialisation in the sector of cultural management is mandatory, the theatre management staff had to take these courses offered by the Ministry of Culture. The annual activity reports of the theatres confirm the compliance with the law in force regarding the mandatory nature of participating in the specialty courses, given that the management teams of the theatres graduate the courses organised by the Ministry of Culture specifically for the completion of the individual studies.
Going back to what we said in the beginning of the article, despite the fact that the academic specialisation has been present for quite a number of years in Romania, the management of the theatres has very rarely been entrusted to Theatrology graduates and only at the level of deputy management. We do not have accurate data about each individual institution, but, in our opinion, the only notable exception is the Gong Theatre of Sibiu, where Adrian Tibu, Cultural Management graduate in Sibiu, in 2009, was appointed manager in 2014. The young manager's relationship with the institution he manages is an established one, since he is "a familiar face", meaning that, since 2007, he has worked constantly with the theatre, especially in the position of employee of the Radu Stanca Theatre in Sibiu, being active especially in the organization of the Sibiu International Festival.
There are no concrete national data regarding the situation of the theatrology/management graduates, but, empirically, we may say that those furthering their activity in the cultural sector have opted for a career in the private or independent area or they have developed their own projects and collaborations either with various state institutions, or with the sector of nongovernmental associations. A wide research regarding the labour market absorption of the theatrology graduates would be of great interest for the study of cultural management in Romania. The identification of this shortcoming opens new research horizons for our team, precisely for a later addition to this paper and for the diversification of the approaches regarding the evolution of the subject/practice in the Romanian space.
 Management or cultural management?
By definition, Cultural management and Cultural Marketing are interdisciplinary subjects, since they interweave two major sectors, i.e. the economic and the cultural ones. Laying down the share of each of the two domains in the new subject matter is difficult. According to the National Register of Higher Education Qualifications (RNCIS), the following mentions are entered in the section for the elements of identification of the qualification: The differences between the two qualifications are clear. The (core) areas of study are completely different, which shows us, from the start, the discrepancy between the educational offers of the vocational and economic schools. Next, when analysing and comparing the skill sets obtained with the graduation of the two study programmes, we can see major inadvertencies between the two, the sets of information being rarely similar. For a comparative reading, we chose to submit the information in a table format, which enables the comparative analysis of the two qualifications. -Drafting and implementation of the organisation's strategies and policies -Application of critical analysis elements in the drafting of dramatic reviews, adjusted to the receiving audience and to the related publication (magazine, theatre book, theatre programme).
-Drafting and implementation of the management system and of its subsystems (resource and activity allocation and reallocation) -Application of specific cultural management and marketing strategies in the performance of cultural projects.
-Identification, selection and use of the forecast, organisation, steering, training and control-assessment methods -Selection of the cultural management and marketing specific methods matching the socio-cultural context. There could be no claim of a homogenisation of the two directions of studies, especially because the very justification of the existence of the "cultural management" branch means a segmentation and a completion of the very wide sector of management. Nevertheless, an intersection of the two is more than opportune, the more when cultural management can be considered a sub-specialisation of management. The curriculum plans of the higher economic education institutions cover quite well the main secondary branches of management, but in Romania, there is not yet any faculty of economic sciences offering cultural management-related subjects, at any cycle of education (bachelor's or master's level).
Furthermore, the bachelor level core subjects of the Management specialisation are completely absent from the curriculum of Cultural Management specialisations. We mean here especially the basic subjects of the economic study, such as microeconomy and macroeconomy, basics of accounting and, perhaps, management accounting, finance, mathematics applied in economy. Of course, the list could be longer, but we are trying to outline the fact that core subjects of economy are omitted from the curriculum plans of the Theatrology-Cultural Management specialisation.
On the other hand, the generic names of the subjects, such as "Cultural Management", "Cultural Marketing", "Cultural Project Management", could include the general economic themes -and thus, although they do not appear in the student's diploma supplement, they may be, in fact, studied during the years. Unfortunately, a correlation of all the syllabi and descriptions of individual subject matters is extremely challenging, especially because of the imprecise status of said documents. Teachers are under the obligation to present to the students the subject outline, but they are not required to disclose it, precisely because of the need to avoid any potential intellectual misappropriation.
There is, however, a study conducted by Irina Ionescu in 2014 that was published in the magazine Concept (vol 9-10), "Despre cunoașterea valorilor, asumarea responsabilității și multe altele" ("About the Knowledge of Values, the Undertaking of Responsibility and Many Other Things"), which puts forward a thorough analysis of how cultural management is taught in Romania. The author interviewed specialty professors from each university hub. As expected, the approaches are relatively homogeneous, steered toward the intersection of general management with the cultural sector. The mentioned professors are Oltița Cîntec, Carmen Croitoru, Constantin Chiriac, Alexandru Boureanu, Aura Corbeanu, and the undersigned. Oltița Cîntec says that the "overwhelming of the students in the vocations sectors with general management theories" is not necessary. (Ionescu, 2014) . Constantin Chiriac says that "we intend that the products of our school [...] should be able to recognize and foster value wherever it is". The said article clearly shows that placing "cultural management" in the vocational education sector involves a quintessentially interdisciplinary approach, with the cultural component as important as the management component.
 Conclusions
This brief overview of the available educational offer reveals first of all the faculties' increased interest in a cultural management and marketingbased development. We may assume that this has developed mainly, and paradoxically, on a labour market trend, namely the interest in the development of the "creative industries" sector. Prof. PhD Bălăiță confirms it and explains why faculties dropped the "cultural journalism" study direction: "The theatrology-journalism line is ailing in all the theatre faculties across the country. Theatres are no longer looking for literary secretaries, the professional theatre sector has changed a lot in the last years. Cultural journalism, engulfed by the media, is pursued in other forms, different from the ones promoted by the 'classic' school of theatrology, in which interest is lower. For this reason, the number of candidates for the faculty is lower. The marketing and management-related aspects are enhanced. The shift matches the labour market demand and is part of the faculty's natural development."
The new movement, which emerged midway through the 1990s in Western Europe, a direct consequence of globalisation and of the shift of large companies' production divisions to Asia, Indonesia, Oceania, etc., is based on the premise that the "added value" of the new products put on the market arises from the sector of creative industries and of the world tendency to "race for innovations", rather than from the production and manufacturing process; the standardized production process is subject to the "cost-efficient" process, the goal being the drastic decrease of production costs. The focus on creative energy, on the competition of ideas, rather than on precise competences, led to the mutation of the labour market expectations and, thus, generated changes in the world educational offers also. Universities are focusing increasingly more on entrepreneurship education, on leadership and management, on research.
Surely, this trend could not circumvent Romania, attempting (even if shyly) a synchronisation with the European requirements. Moreover, during the 2000s, at the same time with the implementation of the projects for the integration in the European Union, such as PHARE or SAPARD, there is a new requirement on the labour market, i.e. for project management specialists, for staff qualified in the implementation and later in the reporting of the expected results. The new funding lines come with a whole operating system, a specialty language, they enforce new stringencies in Romania. "Operational/structural programmes", "social inclusion projects", "sustainable development", "home-based cultural capital", "cultural tourism", "cultural heritage conservation", etc. are phrases heard increasingly more often in the public space. For the professionalisation of the potential beneficiaries, courses specifically designed for project management or even for the understanding of the European mechanisms are launched on the market, a tendency later borrowed by the universities, and then transformed in specialisations such as "European studies".
Of course, the introduction of cultural management in the offers of the faculties was a necessary and imminent measure. The somewhat surprising fact is the development of the cultural management educational offers in the vocational education rather than in the institutions of economic sciences. On the other hand, the outcome of this can be seen clearly in the Romanian theatrical environment. In our opinion, the fact that the independent theatre sector in Romania developed at the same time with the study of cultural management is not a coincidence. The cultural offer range has improved greatly, in 2018, as compared with the beginning of the 2000s. Certainly, we cannot demonstrate a direct interdependence and this article does not seek to do it, but this happy "coincidence" cannot be ignored. Independent initiatives did more than multiply; there is also an increasing quality development in the theatre and artistic products. We are witnessing a disruption in the monopoly that state theatres have over the cultural market; we can see the development of independent theatre festivals across all the historic provinces of the country, the accelerated professionalisation of the leaders of the independent theatre companies in the country. Of course, this also entails a revitalisation of the established cultural institutions which, in turn, try to keep up with the new
